Drive More
Phone Calls &

Golf Course Visits
With Digital Advertising

AIMIG

Vision. Growth. Success.




We want to help you
acquire more customers!

What has worked best to generate new ones?
Have you tried other tactics that didn’t work?
Do you know why or was the reporting not clear?
How much do you think it costs to generate one?
What would you estimate the lifetime value to be?
Any new initiatives or opportunities to share?



Campaign Objective

Leverage the latest Digital Advertising technology to...

® &

Target Increase Monitor

prospects and customers The number of phone calls and improve your
searching for your services you receive for your services investment return with
and visiting your competitors and new customers that visit monthly proof of

or complementary places of your business. performance reports.

business.



How it's done...

The latest technology

Programmatic Search & Display
Geo Fencing- Retargeting
Proprietary Facebook product
Click to call Ads

Mobile landing pages
Reputation extensions

Location extensions

Great relationships

Google
Partner

Marketing
Partner



Why Technology is Important

Machines make better
decisions, more often and they
optimize daily. Programmatic
buying is quicker, smarter and fies
more efficient. Your dollar goes ¥ ,‘3""
farther resulting in better ROI.

!

Did you know that over 85% of all US
stock trades are made by machines?



Phone calls & course visits & M

Information, Promotions, Tee Times & Visitors

Search advertising Display advertising

Consumer searches for = = Consumer is researching golf courses or
“local golf courses” or “golf other services which applies to your Sale!
memberships” and The Legends industry and an ad appears for The

appears, encourages phone Legends with a call to action to website

call or visit website to book tee visits.

times or more information.

Facebook ads

Consumer is on their mobile phone,
(their job title on Facebook is listed

Geo-Fencing

Consumer enters the Geofence of —
location of your choice and for 30 !”
as event planner or coordinator) and days afterwards they see Legends ‘ ! Pl
a Legends ad appears encouraging Gold Club ads encouraging book @ &»

phone calls or Book Tournaments tee times, visit or website or come ‘m
directing to your website. golf with us... B




iIck to call Google Ads
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WIS > +1(877) 379-8548
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Review extensions

Generate up to 66% more click throughs!

ising

0O g|e carpet cleaning U] E

All

Maps Shopping News Images More Search tools

About 19,200,000 results (0.57 seconds)

Review extensions ,
$69 3/Rooms Free Hallway Deal - Same Day Carpet Cleaning

8 www.greencarpetsteamcleaning.com/ ¥

AI IOW a dve rtise rs to Free Decdorizer, Free Hallway & Free Upgrade To Green Natural Carpet Cleaning.
. . Carpet Cleaning Specials - Before & After Videos
include third-party

H H H Sears $99 Carpet Cleaning - Clean 3 Areas for $99 - Save $51
reviews in their search B 22 et Cieaning ’ s
d 4.5 ¥k rating for searshomeservices.com
a S- Limited Time Only. Call Now & Savel

Carpet Cleaning - Dryer Vent Cleaning - Uphclstery Cleaning - Tile & Grout Cleaning

COIT® Carpet Cleaning - Holiday Special 40% Off - coit.com
& www.coit.com/Carpet+Cleaning ¥
IICRC Certified. 100% Satisfaction Guarantee. Call Today for Your Free Estimatel

Carpet Cleaning Oceanside - Green Certified, 1-2 hrs Dry Times
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Location extensions

ising

I =  seattle plumber I

Location extensions Sk Ak
Help consumers find your o Fumbing & Heating

Plumber

business when they search for
any of your services on

. . Seattle Plumbing & Inspections
mobile devices. 48 KAk k
Plumber - 2nd Ave S

Mr. Rooter Plumbing of Seattle
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Over 50% of consumers 47 dokkoe
search locations online
and visit within the day! Einstein Plumbing

Plumber
Open until 8:00 PM E

Fischer Plumbina | 2=
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4.7...

Average Daily Mobile
Time Spent, 2016

CONSUMER
ATTENTION
ONLINE IS
MOBILE

62%

Time Spent in Mobile
Digital Media,
90% in Apps in US

MARKETER
FOCUS
FOLLOWS
CONSUMERS

66% 2/3

Digital Ad Spend will | Marketers Invested
be Mobile by 2018 | in Location in 2016
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Site Retargeting

98% of consumers leave websites without converting

AutoDealer.com CarReviews.com

A user visits a As the user performs
website—but leaves other online
without converting. activities, relevant

ads from the initial
website appear.

AutoDealer.com

S

Upon clicking
through the ad, the
user returns to the
initial website—and
converts!



Geo-fencing

The features

e Pinpoint accuracy with custom geofence
shapes and sizes

e Variable recency (from instant to 30 days)

e Boost mobile performance and reach

e Retarget customers who visit or commute
through any geo-fenced location

e Track off-line or “last mile” conversions to
measure your campaign’s effectiveness

A tactic used to put targeted
display ads in front of users based
on a very specific geographical
boundary and track them to your
business!
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) Facebook Advertising
-
£ 2 3
- il =
= 090
S + 000 =
o Ce®
< Reach Frequency Results
(O A minimum number A minimum frequency Guaranteed reach and
°6 of unique people per targeted person frequency, always. No
O reached. reached. more guesses.
U) Guaranteed! Guaranteed!




facebook

innovation spotlight

Only the right people see your ad
Advertise locally and targeted. Choose your target audience and the nurmber of
people you want to reach: segment by age, gender and location

ising

Guaranteed advertising
Your target audience will see your ad guaranteed up to five times.
The price? A fixed budget, with no surprises!

We create your ad

Based on your cbjectives we create the ad and follow them from beginning to
end. During the course of the campaign, we continuously optimize to get the
best result.
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facebook

innovation spotlight

Where it counts, in Mobile News Feed

Your ad will appear in the News Feed of your target audience, mostly on their
phone, and right between the updates of their friends.

Your ad will definitely stand out!
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Optimized Mobile landing pages

And display ads!

Sy = Zsalais)
WHO KNEW

Snanny_ —Salads)
A SALAD ity
COULD BE snaﬂﬂ > Si“alls Whg:ne_wasalad cguld

this ---- good
THIS ———— “!ﬂh:m :..I:f’ Try the Texas Taco Salad today!
good?
&G00D?

Try the Texas Taco
Salad today!

Get Directions

1% Clrmg Bt o, B 128
Fort wotn TX TOrvB 822
o

O)

Open Daily
Monday - Saturday: 11am - gpm
Sunday: 11am - 8pm

o THE TEXAS
TEACO SALAD

We would love to hear
from you!

p—— WHO KNEW A SALAD By
SHAnDy= ZSalal§) “ewseene” 5
—_ J - G00D? 2



Reporting

Campaign Reportas of 211672017

[ADVERTISER NAME]

Flight Budget Objective
12/27 - 1727 $1,000 Phone Calls & Store Visits

Impressions Clicks Engagements Results Campaign Revenue

139,586 | | 342 197 79 $4,424

CPM CTR Conversion Rate Taotal Calls Qualified Calls Irveestment RO
$2.46 0.630% 54% 84 62 $1,000 342%
CPE Store Visits Value Per Result
$1.74 17 $70
PR Result Comersion

11.90 80%




Mobile Application Geofencing Results

Sample competitive report

Display Advertising

Store Visits
18

Client Campaign Geo Fence Impressions  Clicks CTR ECPC Click Visits View Visits
Shenaniganz Shenaniganz_GEQ Harry Meyers Park 105 0 $0.00
Shenaniganz Shenaniganz_GEO Rockwall dog park 24 0 0 $0.00
Shenaniganz Shenaniganz_GEO Eclipse fitness 131 0 0 $0.00
Shenaniganz Shenaniganz_GEO yellowjacket park 390 0 0 $0.00 0.00 2.00
Shenaniganz Shenaniganz_GEO art's a blast 267 0 0 $0.00 0.00 2.00
Shenaniganz Shenaniganz_GEQ Rockwall escape room 21 0 0 $0.00
Shenaniganz Shenaniganz_GEO In'sync Exotics 3 0 0 $0.00 0.00 1.00
Shenaniganz Shenaniganz_GEO Gentle zoo 8 0 0 $0.00
Shenaniganz Shenaniganz_GEQ urban trampoline park 73 0 0 $0.00
Shenaniganz Shenaniganz_GEQ black chandelier boutique 12 0 0 $0.00 0.00 1.00
Shenaniganz Shenaniganz_GEO kid to kid greenwall 67 0 0 $0.00
Shenaniganz Shenaniganz_GEQ Kohls 345 1 0.00285%9 $0.95
Shenaniganz Shenaniganz_GEO kid to kid 350 0 0 $0.00 0.00 1.00
Shenaniganz Shenaniganz_GEQ carters babies & kids 223 2 0.008969 $0.29



Lead Call Tracking and Website Traffic

Sample report

Phone Calls

Total Calls Qualified Calls
3 1

0.000559: 0.00025848765
Caller Number Caller Name Date/Time Duration| Answer Offset Call Status DNA Class Agent Spotted Keywords Caller Spotted Keywords  Call Is Qualified
214-728-7075 Patel Saryustha 37272017 12:02:07 0:00:33 0:00:00 NOANSWER  Ring Transfer Abandon FALSE
770-374-8360 2/27/2017 13:50:48 0:00:54 0:00:41 ANSWER IVR/Vaicemail Abandon FALSE
770-374-8360 April 2/27/2017 13:49:32 0:00:58 0:00:26 ANSWER Conwversation TRUE

Landing Page Engagement

Total Engagements

22

Landing Page Sessions Mew visitors ~ Clicks To Social Clicks To Website Session Duration Bounce Rate
v landingpage.comdfirst-wersion/ 198 163 4 3 0:10:49 3737 %
wawwlandingpage. comd'sec ond-version’ =¥ 1l ] 7 1:24:13 75.00%




Phone Calls & Course Visits & i

Drive course visits, calls & form fills

Proof of Performance and ROI reporting

Facebook Ad Campaign with Guaranteed Reach & Frequency
Google Adwords Campaign with Programmatic Bidding

Mobile optimized landing page

Programmatic Display, geo fencing, mobile ads, conversion zone
Minimum Campaign Impressions

Monthly Investment

One Time Campaign Design and Development Fee

Minimum Campaign Term +set up charged at signing, monthly at campaign launch

Starter

v

v

20,000 +
$499.00 +
$150

90 days

Pro

v

60,000 +
$750.00 +
$200

90 days

Premier/Custom

v
v
100,000 +
$1199.00 +
$250

90 days



What to expect, if you move forward

Together, we will...

Complete a
campaign
discovery session
Determine your goals and the
value of a new customer

Determine what you would like to
promote

Gather the
information we
need

Collect the necessary images for
the campaign

Collect the website credentials for
your site

Provide tracking
codes for
installation or
request site
access to install

Have your
campaign up &
running within 10
business days of
completing the
above



